Planning Presentations for Diverse Audiences.

Adapt your message to audience mindsets to connect, engage, and persuade.

Every audience is different — and so is their emotional state when they walk into the room. Whether your listeners are
excited, uninterested, or apprehensive, your job as a communicator is to meet them where they are and guide them toward
understanding and action.

B Traits:

Eager to hear your message

Already positively inclined
Energy levels high

Little motivation to listen
Distracted or skeptical
Low energy and engagement

L Traits: Sy

Nervous about content or its
implications

Worried about change or
consequences

May resist new ideas

Apprehensive

Uninterested Audience

Audience
|

Strategies: Strategies: Strategies:

® Channel enthusiasm into focused action = Start with a hook: surprising fact, *® Use a calm, reassuring tone
® Provide next steps and clear calls to action story, or bold statistic * Provide clear, step-by-step explanations

* Use interactive elements (polls, Q&A, live demos) - ::;a::);g:r YoBiEathelr ity e Address concerns honestly with empathy
* Avoid overwhelming the audience with too much

information at once

e Keep slides visually engaging * Reinforce credibility with evidence and testimonials

with graphics, not text blocks * Allow time for questions to ease uncertainty
Example: A team of employees eager to hear i .
about an exciting new project launch. ® Use real-wori.d care studt'es ar Example: Employees learning about upcoming
success stories to make it relevant organizational changes.

Example: Busy executives sitting through
multiple presentations at a long conference.

Pro Tip for Instructors: Ask students to role-play presenting the same message to three
different audience moods. Discuss how strategies must shift to keep each group engaged and comfortable.

Key Insight:
) - Business Communication Today, 16th Edition, prepares students to tailor presentations
Business Communication Today, to diverse audience emotions—whether excited, uninterested, or apprehensive. By
16th Edition. See Chapter 8, iving th book’ di i % d I d
s | Social Media. applying the textboo 's proven audience analysis strateg_les, students learn to adapt
= g /1 tone, content, and delivery in ways that build trust, sustain engagement, and ensure
- their message resonates.
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